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Abstract 
Corporate offshoring refers to the practice of firms moving business activities beyond 
the borders of their countries to perform functions that otherwise could be done in the 
home country (Bunyaratavej et al. 2011; Grappi et al. 2013). While prior to the turn of 
the century, offshoring was mostly confined to the manufacturing sector, offshore 
services have emerged as a dynamic global sector over the past two decades, driven by 
the rise of information and communication technologies and the international 
tradability of services. While much attention has focused on the benefits (e.g. cost 
savings, increased productivity), less attention has been paid to the negative effects of 
offshoring business services on the provider-client relationship. Based on moral theory, 
status quo bias theory, and literature on innovation resistance, this paper investigates 
customers’ objections to offshoring credence services in a business-to-business context. 
The paper develops a conceptual framework and expected contributions will be 
discussed. 
 
Keywords: Service offshoring, accounting, business services, business-to-business, resistance  
 
Track: Services Marketing 
 
 
  
